
 

The Market for In-Flight Passenger Communications: report overview 

“The Market for In-Flight Passenger Communications: Lessons from Connexion” provides a 

comprehensive re-evaluation of the market opportunity for in-flight passenger communications in 

the light of the recently announced shutdown of Connexion-by-Boeing. This report from 

Telecom, Media and Finance Associates (TMF Associates), presents a clear, concise overview of 

the various proposed in-flight communications services, analyzes the reasons for Connexion’s 

failure, and projects the opportunities for future market growth. 

The report examines data on the overall size of the business traveler market and their spending on 

terrestrial communications services during travel to provide a sanity check on the overall market 

potential. To assist service providers, airlines and analysts in understanding the in-flight 

passenger communications opportunity, detailed ten year market forecasts have been developed 

for both Internet access and cellular roaming, under two separate scenarios for fast and slow rates 

of airline deployment. Specific forecasts are provided for key market segments, including 

domestic US, long haul and intra-European international flights, with the implications for airlines, 

satellite operators and service providers examined. 
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